
Protect

It’s a typical day. You wake up, stretch, let 
the dog out, and go to work. After getting 
home you walk to the mailbox and pull out 
the usual stack of papers: a magazine, a 
credit card offer, junk, more junk, and the 
envelope that makes you say, “Oh no, it 
can’t be that time again already!” 

Dang. Yes, it’s the renewal for your  
car and homeowner’s insurance. It  
seems like you just paid it last month, but 
sure enough, the policies are due to renew. 
Your dismay increases 
further when you look 
at the premium and see 
that the price has gone 
up … again! “Wait, just 
one minute! We haven’t 
had any claims, tickets 
or accidents. Why  
does my premium  
keep going up?”

Enough already, you decide. You’re 
going to take matters into your own 
hands, and you know how to do it. Why, 
just last night in the time it took to watch the first half of 
the game or one episode of America’s Got Talent you had 
to endure at least six different advertisements all touting 
how different insurance companies can save you money 
on your car insurance. With all of the different messages 
out there and all the advertising money being spent just 
begging for your business, there has to be something 
better. Doesn’t there? 

So, you hop over to your computer and punch in “auto 
insurance quote” in the search bar. Wow! Look at all 
the options! You pick a site that promises quotes from 
various carriers and start plugging in your information. 

You provide your name, address, home phone number, 
cell phone number, your favorite vegetable, your great 
aunt’s maiden name, and your e-mail address. Hey, this 
might be easier than you thought. Just a few more clicks 
and you’ll be saving hundreds. Click, click… click. 

Then you see something that makes you stop in your 
tracks, and your racing keyboard fingers freeze where 

they are. Now the website is asking 
for your date of birth, social security 
number, and driver’s license number. 
Well, this sort of makes sense, right? 
They can’t possibly put together 
an accurate quote without this 
information. You get that, but you’re 
still uncomfortable spewing so much 
personal information all over the 
world wide web, and rightfully so. 

You get cold feet. You close out of 
the site, and think, “Whew, sure glad 
I didn’t go through with that. Who 

knows what could have happened?” 

And then it begins, slowly at first. You hear the “bling” of 
an incoming e-mail. Then your cell phone chirps with an 
incoming text message. You get on both devices to check 
the messages and find that both are from some insurance 
company asking you to contact them about “saving 
money on your car insurance.” 

Within minutes, the floodgate opens. “Bling, bling, chirp, 
chirp.” Three more e-mails and four more texts, all about 
insurance. Suddenly your home phone line starts ringing 
and you answer to find an insurance salesman from 
Moose Mountain, Minnesota on the line saying, “Now, do I 
have a great deal for you!”*

If Rod Serling were still around he would be in the 
background saying, “You’ve now entered the online 
insurance shopping Twilight Zone.” The terror continues, 
“Ring, bling, ring, chirp.” They begin coming in by the 
dozens. “Make it stop!” you scream. “Make it stop!” 

Suddenly you open your eyes, and realize this was just 
a bad dream. Your phone rings, and you shudder. No, 
it can’t be. But when you pick up, you’re greeted by 
the familiar, friendly voice of your agent over at Ross 
Insurance. 

“Just calling to invite you in for your annual Ross Review,” 
she says cheerfully. “We’ll take a look at your coverage 
levels, see if there have been any changes in your 
situation, check for any additional discounts, and then 
shop around amongst six or seven of the top carriers. 
Oh, and it looks like we can save you another 10% by 
combining your home and auto insurance with the  
same company.”

“How nice is that?” you think. Then you pinch yourself  
to make sure that you’re actually awake. “They’re 
reaching out to me to see what they can do to improve 
my insurance program and provide more competitive 
pricing. This is amazing.” 

And that’s why you picked Ross Insurance, a passionately 
independent agent that has your interests as their top 
priority. This is going to be a great day after all. s

*Note: This really does happen. Modern software can immediately 
capture your information, even if you never hit the send button.
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